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Introduction. Intercultural communication is a powerful tool of public diplomacy in the
conditions of hybrid wars of the XXI cent. In the USA, the national identity of different ethni-
cal groups complements the overall cultural diversity. Ukrainian contribution to American so-
ciety is remarkable as a result of the professional realization of individuals and the proactivity
of Ukrainian communities and organizations. This study is a continuation of my aspirations to
present Ukraine as an independent sovereign state, Ukrainian culture and media in international
communication.

The relevance of the study is due to the fact that in a globalized and multicultural
environment it is necessary to develop certain communication skills for effective interaction with
different peoples. The purpose of the study is to show the presence of Ukrainian culture in the
US media and communication landscape and demonstrate public diplomacy as a “soft power” to
debunk myths about Ukraine.

Methodology of this research is based on comprehensive and systems approaches. Methods
of analysis and synthesis, observation and survey, induction and deduction are applied. General
trends regarding the Ukrainian presence in the the US intercultural communication were defined
via series of developed questionnaires, focus group discussions, and the monitoring of the US
media.

Results. US intercultural communication with its own peculiarities are open for new contrib-
utors. Ukrainian impact became much more obvious during Russian-Ukrainian War, especially
since full-scaled invasion Feb. 24, 2022. US universities play a prominent role on the development
of cross-cultural communication studies giving the opportunity to international students to pres-
ent their own cultures.

Conclusions. Ukrainian diaspora in the US made a prominent contribution into the US in-
tercultural communication by saving national traditions and identity. Image of Ukraine in the US
media is positive. Americans support Ukrainians in their fight for freedom and democracy. Cul-
tural Ambassadors’ mission of the myth debunking is finally fixed in the American people mind
truth narratives about Ukraine which is a part of European civilization.

Keywords: disinformation, image, US intercultural communication, public diplomacy,
Ukraine.
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ntroduction. The US society is famous of its cultural and ethnical diversity with common

rules for citizens shaping general American culture nationwide. At the same time there
are many local communities inside the country with strong characteristics and their origin
identity such as: national cuisine and traditions, clothes, native language, religion and rituals,
etc. Ukrainians and Ukraine also have own impact on the US media and communication
environment.

The best solution to understand each other in diverse and globalized society with
representatives of almost all nations of the world is the development of intercultural
communication. There are many different definitions which are transforming nowadays
because of modern technologies and other challenges.

Daniel Chandler and Rod Munday define intercultural communication as “a term for
interaction between people from different cultural or subcultural backgrounds intended to
lead to shared understandings of messages” [1]. Everett Rogers and Thomas Steinfatt con-
sider it “as the exchange of information between individuals who are “unalike culturally” [2].

Acceptance and adaptation to different cultural aspects and customs can promote
beneficial interaction between all participants, which builds intercultural competence. Myron
W. Lustig and Jolene Koester confirm: “Intercultural communication is competent when it
accomplishes the objectives in a manner that is appropriate to the context and relationship.
Intercultural communication thus needs to bridge the dichotomy between appropriateness
and effectiveness [3]. Otherwise, rejection, disrespect, prohibition of manifestation of anoth-
er identity or imposition of one’s vision by harsh methods leads to aggression, authoritari-
anism, disinformation and propaganda, etc. Ukrainians have a vast experience of preserving
and developing their identity in conditions of complete prohibitions by the former Russian
Empire, the former Soviet Union and other countries, which lasted for centuries. On the one
hand, this hardens and crystallizes new features of the people. On the other hand, it encour-
ages the search for new allies who share the same values.

Despite peaceful coexistence of different cultures in American society the problem of for-
eign disinformation and propaganda still exists. As Sarah Oates and Gordon Neil Ramsay [4]
argue, this is in part due to exploitation of the American tradition of free speech and the open
nature of the U.S. media system. In their book “Seeing Red: Russian Propaganda and Ameri-
can News” the role of Russian and domestic propaganda in U.S. news are analyzed in the 2022
Russian invasion of Ukraine and how Al can help detect propaganda narratives in U.S. news.

To present disinformation protection tools by sharing Ukrainian experience of promot-
ing own culture abroad and the examples of human stories of resilience of Ukrainian people
during Russian-Ukrainian War, especially since Russian full-scaled invasion (Feb. 24, 2022)
is the novelty of this article. To provide the model of intercultural communication based on
true and verified messages is an actual issue globally. The purpose of the article is to deter-
mine Ukrainian contribution as a part of the US culture with democratic principles values
separating it from the rest of influencers who is still spreading false information. Objectives
are to describe public diplomacy examples as efficient tools of “soft power” debunking myths
and false narratives about Ukraine, to develop questionnaires for Americans to realize typical
stereotypes about Ukraine, to analyze the results of information campaigns and missions of
key stakeholders who are shaping image of Ukraine in the US.

Methodology combining quantitative and qualitive methods of analysis is based on
comprehensive and systems approaches. Methods of analysis and synthesis, observation
and survey, induction and deduction, media monitoring, focus group discussions are ap-
plied. Research mechanisms include a series of developed questionnaires to reveal myths
and stereotypes about Ukraine, the cause-and-effect relationships of understanding the Rus-
sian-Ukrainian war, etc. Respondents were presented mainly by academic society of Ameri-
can Universities. All of them had an opportunity to express themselves freely during the fo-
cus-group discussions on the transformation of Ukraine’s image, understanding of Ukrainian
identity, cultures and values, etc. To demonstrate the efficiency of public diplomacy as a tool
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of “soft power” in debunking false narratives about Ukraine a number of online and offline
events such as American-Ukrainian Television Bridge, Photo Exhibition with images of lead-
ing world’s media coverage of Russian-Ukrainian War and others were organized and an-
alyzed. Specific cases and examples of the Ukrainian contribution and impact into the US
intercultural communication are considered in the article.

Results and discussions. US intercultural communication has its own peculiarities.
Americans prefer mainly open and direct communication with clear, straight and argued points.
Giving the interlocutor the opportunity to choose looks like a popular practice or even a habit.
Normally, written communication prevails over the oral one to fix mutual agreements properly
both in professional and informal circumstances. Besides, American culture adopts to avoid
direct criticism in order to remain polite and not to be rude. Following these basic generally
accepted norms with appreciations to others is the key to successful communication in the US.

As I mentioned in the interview for Mariland Global Editorial Staff, “Americans have im-
pressed me with their positive thinking and ability to move on with new ideas and projects”
[5]. Being a participant of the Fulbright Research and Development Program (FRDP) 2023-24
from Ukraine affiliated with the Phillip Merrill College of Journalism at University of Mary-
land I discovered new approaches in professional and intercultural communication. US Uni-
versities are the place where almost all mentioned above communication skills and princi-
ples are formed both for American and international students all over the world. “The most
surprising thing I've found in my scholarship is people in the USA who put Ukrainian flags next
to American ones on their houses, who say “Slava Ukrayini! Heroyam Slava!” upon seeing me
dressed with Ukrainian national costume in Washington D.C. Additionally, those who kindly
remark “what nice sunflowers” when I carried them to the Holodomor Memorial to Victims
of the Ukrainian Famine-Genocide of 1933-1933 on the 9oth anniversary. I appreciate all the
support of Americans who stand with Ukraine fighting for freedom and democracy, especially
in this hard time of aggression from the Russian Federation since 2014” [5].

War is very attractive for global media coverage. There were news packages about Ukraine
in almost each news program since full-scaled Russian invasion Feb. 24 2022 according to
the monitoring of Public Broadcasting Service News Hour. Since that time US private media
also had a huge interest to cover events in Ukraine. Later leading US media suddenly changed
their focus to another global hot spot on the planet. “Since October 7, 2023, Israel has been
at war with the Palestinian Sunni Islamist group Hamas (a U.S.-designated foreign terrorist
organization, or FTO), which led an attack that day from the Gaza Strip into Israel” [6]. It’s
hard to maintain the media interest globally even with very shocked news about number of
victims, destroyed cities and other terrible consequences of war.

Media shape and reflect public opinion: “Thanks to the open and consistent US media
coverage of the Russian-Ukrainian war since 2014 and the full-scaled Russian invasion
since 2022 the number of supporters among US citizens is growing up on the 34th year of
Ukraine’s independence. Since then, as a sign of respect for the sovereignty and territorial
integrity of Ukraine, many Americans in various states have placed Ukrainian flags next to
American ones. The state symbols of Ukraine on private homes testify to the solidarity and
strong support of Ukrainians. Both flags also fly at the Divine Service in the St. Andrew’s
Cathedral of the Ukrainian Orthodox Church of the USA, the Greek Catholic Church of the
Holy Trinity (Silver Spring, Maryland) and other Ukrainian churchesl” [7].

Intercultural communication accompanied with diplomatic efforts and also efficient
pressure methods provided in time can reduce the number of conflict and war in the world.
Strategic media and communication campaign as a powerful long-term part of hybrid wars
of the XXI cent. can be implemented both with positive and negative purpose. Unfortunately,
during the war media is blamed in spreading untrue information as a state propaganda
or counterpropaganda. Fake phenomenon is not new approach via media. There are
consequences of Soviet (in past) and Russian (at present) disinformation and propaganda
targeted the audience with false, manipulation, half true, etc. by means of traditional and
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social media globally. Professionals trying to stop it by fact-checking, media literacy, high
quality journalism and ethical standards, etc.

Sarah Oates and Gordon Neil Ramsay explain “what is different about Russia’s 21-st
information strategy? It combines three elements that significantly amplify its traditional
projection of power. First, Russia has shown it will savagely punish neighboring countries
for even appearing to side with the West. This was seen in Russia’s invasion of Ukraine.
Secondly, Russia uses its formidable media presence in the post-Soviet region to engage in
massive propaganda campaigns. Third, Russia is leveraging current opportunities in the
global media ecosystem, notably the lack of regulation of online and social media, to wage an
aggressive propaganda campaign against a range of countries in the West [4, p. 8]”.

There are still common myths and stereotypes in the US communities about Ukraine
besides mentioned above changes. “There are still numerous narratives in the minds of
Americans that are based on the substitution of concepts, manipulation, false data, etc.
as a result of the imposition of myths and stereotypes within the framework of Russian
disinformation and propaganda. One of the reasons for this phenomenon is the following fact.
After the collapse of the former Soviet Union (1991), the Washington-Moscow information
and communication axis were determined as a priority in matters of international security,
potential nuclear threats, and other global challenges.

The discussion of the illegal temporary annexation of Crimea (Ukraine) in 2014 by Russia
and the consequences of the Russian-Ukrainian war with representatives of the American
academic community even prompted some to take a course on the history of Ukraine and
share their knowledge with their colleagues about Kyivan Rus’ (882-1240) with its capital in
Kyiv - the largest among the states in Europe!

Many Americans, who are so patriotically proud of their democracy, freedom of speech,
etc., still find it hard to believe and admit their long captivity in a lie. That is why you can
hear sincere surprise in the lively queue that traditionally forms at the famous Ukrainian
restaurant “Veselka” in the East Village of New York City: “Why did we say “Kiev” before, and
now — “Kyiv”?” [7, p. 195]

There are intercultural communication and image transformations the US media and
American mind since full-scaled Russian invasion Feb. 24 2022 also because of stakeholders’
contribution to shape image of Ukraine in the US:

+ Analytic and Educational Centers

+  Americans who attended Ukraine

+  Cultural Ambassadors

+  Ukraine House

+  Ukrainian Embassy in Washington DC

+  Ukrainian diaspora

+  Ukrainian students from the US universities

+ US media

+ Refugees from Ukraine since 2014 and 2022

+ Religion (mainly Christian) communities

Intercultural communication is a priority discipline at US universities. “Human commu-
nication is just as necessary today as it was hundreds of centuries ago, but social exchange
and the cultural domains that human interactions help create assume radically different
forms and formats in the era of globalization [8, p.10-11]". New comers among international
students bring something special from their homes to share with academic society and glo-
balized culture. “Globalization plays a central role in theorizing for mass communication,
media, and cultural communication studies” [9]. So called Cultural Ambassadors who are
mainly participants of international exchange programs as usual debunking myths and ste-
reotypes, explaining peculiarities of their national traditions within personal story.

Let me share my own experience in presenting Ukraine by organizing at least three events
at Philip Merrill College of Journalism. The first one was an open discussion “Building
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Bridges Between the United States and Ukraine” about the challenges and opportunities of
educational and research collaborations between UMD and Ukrainian universities Oct. 26
2023. There were around 30 motivated people registered in advance. Interpersonal commu-
nication is the first step in ice-breaking technique during introduction. The audience prefer
trust relations with the speaker, exclusive information, Q&A session without any barriers,
etc. Even if you know nothing about the country but you like a presenter’s manner to talk with
open heart and emotions, you are a great listener and follower! That is the unique human
characteristic which is not easy to get by Al. According to the questionnaire in focus group
75% of the audience got new information about current situation in Ukraine.

The second event I was deal with my colleagues is “The American-Ukrainian Television
Bridge “Journalism Education in Times of War and Peace” between the Educatioal and Scien-
tific Institute of Journalism of the Taras Shevchenko National University of Kyiv and the Philip
Merrill College of Journalism of the University of Maryland on April 8, 2024, launched a new
tradition of intercontinental communication. Students and professors on both sides of the
Atlantic Ocean shared their success stories and also found out that they have many common
challenges in journalism education in the XXI century” [10]. Young generation demonstrated
mutual interests. American students asked about life reality in conditions of war. Ukrainian
students showed their readiness to develop international collaboration with US partners, etc.

The third event demonstrated influence of Visual Communication. The Photo Exhibi-
tion with 42 images about Russian-Ukrainian War was opened on April 16, 2024 just after a
long-awaited meeting of three prominent journalists and Merrill alums “Covering the War in
Ukraine: reflections from Merrill Alumni”. Robert Klemko and Joyce Koh of The Washington
Post, Ashley Westerman Loboda of NPR shared their experiences covering the 2022 Russian
invasion of Ukraine and thoughts about the modern-day war correspondent. Each of them
mentioned about huge transformation before and after visiting Ukraine. The same feeling of
changing mind had visitors of Photo Exhibition who put questions and discuss mainly the
humanitarian vector devoted to resilience of Ukrainian people.

Conclusions and prospective. Ukrainian contribution in the US intercultural com-
munication is made by different actors like academic communities, analytic centers, diplo-
matic mission, etc. Ukrainian diaspora in the US has the biggest impact and long-term action
to popularize Ukrainian culture and shape positive image of Ukraine. “According to the re-
search center for the study of the Ukrainian diaspora in the United States of America, which
operates at the Taras Shevchenko Scientific Society in New York, currently there are 930,434
people of Ukrainian origin living in America (0.3% of the total population of the country).
According to estimates from most diaspora sources, there are about 1.5-2 million Ukrainians
living in the USA” [11].

Public diplomacy as a soft power is transforming stereotype thinking of Americans about
Ukraine which is still exist in the US. There is a series of typical historic stereotypes about
Ukraine which is still hard for Americans to admit. The mission of Cultural Ambassadors is
huge. There are key image transformations about Ukraine in the US society:

« Kiev => Kyiv

»  Ukraine as a former Soviet Republic => Ukraine as a European country

« Internal conflict => Russian-Ukrainian War

« Russian Borshch => Ukrainian Borshch

«  Pierogi => Ukrainian Varenyky, etc.

Image of Ukraine in US media is positive. Americans support Ukrainians in their fight
for freedom and democracy, especially in the context of unprovoked Russian aggression and
war in Ukraine. But public opinion depends on media coverage so fake news and propaganda
protection mechanisms should be explored, updated and implemented by means of new
technological approach, Al, etc.

Intercultural communication is a dynamic field with a growing demand of new researches
moving beyond traditional frameworks to offer a more comprehensive understanding,
influence and mission of intercultural communication in the XXI century.
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Beryn. MiKKy/IbTypHA KOMYHIKAIlifl € MOTY>KHUM 1HCTPYMEHTOM IIyOJIiYHOI JUIIOMAaTil B
ymoBax ri6puanux BoeH XXI crositrsa. Y CIIA HaljioHaIbHA iZIEHTUYHICTS PI3HUX €THIYHUX TPYI
JIOTIOBHIOE 3arajIbHe KyJIbTYPHE PO3MAiTTs. YKpPaiHChKUI BHECOK B aMEPUKAHCHKE CYCITLIBCTBO
€ BU3BHAYHMM 3aBIAsKH IpodecidiHill peasizamii okpeMux ocib i MpOaKTHBHOCTI YKpalHCHKHX
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rpomay i opranizaniii. Ile moctiyikeHHS € IPOJOBKEHHAM MOIX IParHeHb IIPEJICTABUTH YKpaiHy
SIK He3aJIeXKHY CYBEPEHHY Jep:KaBy, YKPAiHChKY KyJIbTYPY Ta MeZia B Mi>KHapOAHil KOMyHiKaIfii.

AKTya/IbHICTh JOCTiAzKEeHHA 3yMOBJIEHA TUM, II0 B I7I00J1i30BAHOMY i MYJIBTHKYJIBTYD-
HOMY CepeIOBHII He0oOXiTHO PO3BUBATH IE€BHI KOMYHIKaIiliHi HAaBUUYKHU s e(eKTUBHOI B3a-
€Mo/Iii 3 pisHUMHU Hapozamu. MeTa oCIi/IKeHHA — IOKa3aTH IPUCYTHICTh YKPaiHChKOI KyJIbTypH
B MeJlia- Ta KoMyHikaritHomy ytauamadTi CIIIA Ta mpo/ieMOHCTPYBATH IMyOJTiYHY JUILIOMATIIO SIK
«M’SIKY CHJTY» JIJIsl pO3BiHUYBaHHS Mi(iB mpo YKpainy.

MeToaoJ10Tris JoCTiKeHHs 6a3y€eThCs HA KOMIUIEKCHOMY Ta CHCTEMHOMY IiIX0/ax. 3acTo-
COBAHO METOAY aHAJII3y Ta CUHTE3Y, CIIOCTEPEKEHHS Ta OIMUTYBAHHS, IHAYKIIL Ta mAeayKiiii. 3a-
raJIbHi TEH/IEHIIII 10710 PUCYTHOCTI YKpaiHU B MIXKKY/IbTYypHIN kKoMyHikariil CIITA BusHaueHo 32
JIOIIOMOTOIO cepil po3p0obJIeHNX aHKET, JUCKYCiH Y (POKYC-TPyIIax i MOHITOPUHIY aMEPHUKAHCHKUX
Mezia.

PesysbTaTvi. AMEpUKAHChKA MiKKYJIBTYPHA KOMYHIKallifA 3 ii OCOOJIMBOCTSIMH BiJIKpUTa
JUI HOBUX yYaCHUKIB. YKpaAiHChKMH BILUIMB CTaB Ha0araro OYEBHHIIINM I/l 4ac pOCIHCHKO-
yKpaiHcpKoi BifiHH, 0COOJIMBO Mic/IsA MOBHOMACIITAOHOTO BTOPTHEHHS 24 JIIOTOTO 2022 DOKY.
Vuisepcuretnn CIIIA BifirparoTh HOMITHY pPOJIb Y PO3BUTKY JOCT/PKEHb MUIKKYJIBTYPHOI
KOMyHiKaIlil, Hafiarouy iIHO3eMHUM CTyZIeHTaM MOJKJIUBICTD IIPE3€HTYBATH CBOI BJIACHI KyJIBTYDH.

BucHoBku. Ykpaincbka aiacopa B CIIIA 3pobuia BaroMuil BHECOK Y MIXKKYJIBTYPHY
komyHikarito CIIIA, 36epirmm HamioHajbHI Tpagumii Ta imeHTHuHicTh. IMimk YKpainu B
aMepukaHChbKUX 3MI € MO3UTUBHUM. AMEpPUKaHIII MiITPUMYIOTh YKPAiHIIB y ixHiit 60poThOi 3a
cBoOozy Ta ieMoKpario. Micis KyJIbTYPHHX IIOCJTIB III0/I0 PO3BIHUYBAaHHSA Mi(iB mosATaEe B TOMY,
1106 OCTATOYHO 3aKPIIUTH B aMEPUKAHCHKIN CBIZIOMOCTI IIPaBAXBi HAPATUBU IIPO YKpPAIHy, KA €
YaCTUHOIO €BPONENCHKOI ITUBITI3AITiI.

Kmouoei caoea: desingopmauia, imidxc, mixckyasmypHa xomyHikauis CIIA, nybaiuna
Jdunaomamis, Ykpaiua.
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