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1 HamionanpHuii yHiBepcuTer «JIbBiBChbKA mOJTiTEXHIKA», BYJI. C. Bannepu 12, m. JIbBiB,
79058, Ykpaina.

B YxpaiHni puHok HciHOUUX mMacmeodia € HacuueHum. Yxkpainkam 0ocmynHi sk 3akopOoHHT 8UOaHHS, Mak
1 ykpaiHceki. € mpaduyiiini OpyKo8aMi HYpHAAU Ma ix aHAN02U 8 THMepHemI, a € Aullle MepeXcesi HCIHOUT
HCYPHANU, AKT MONHCHA HUMamu auwte oHaatH. Came mepedxrcest HCIHOUT HCYPHAAU € 00 EKMOM HAUL020 00-
cAl0HceHH.

ITi0 uac docaidxceHHs HAM He 80a10CA 3HALIMU NPaudb, aKi 6 cmocysaaucs came 00cAi0HceHb YKPaiH-
CHKUX MepexcesUux JHYPHAaie, a maxkoxc He 6yao 3naiideHo yugdp npo ix mouHy xinvkicmv, KL OHOBAI0-
ombes ma yumaromsea ykpainkamu. Tomy nio uac docaidxcenHus 6y.aa nompeba Haiinepwe 3’acysamu
MOYHY KIAbKICMb HCTHOUUX MePedtcesUX HYPHANI8 ma iX Ha3eu, 00 AKUX cyuacHux karacudixayiil ix moxicHa
gi0Hecmu ma akuil KoHmenm 8oHu nybaikyroms. Taka nompeba 6yaa 3ymosaeHa mum, wo 049 AKICHO20
docaidxceHHs nompibHo 810i6pamu YKpaiHcvKi HciHOUL Mepedcesl HYypHaau. Y peayavmami 00cAi0xHceHHs
6Y.10 BUOKPEMAEHO 54 OHAAlH media 049 HCIHOK, KL OHOB11010Mb C6lll KOHMeHm He piduie, HiXC pa3 HA
Micayw. L[i pecypcu Hasuearoms sk iHmMepHem-24YPHAAU, OHAAUH-CYPHANU, HTHOUL dHcypHaau. Byno 301ii-
CHEHO KOHMEeHM-aHaNl3 OMmPUMaHux 8 peayabmami nowyxky mediil. Ompumaui eHacaidok nowyxy meoia
6Y.10 NpoaHanizo8aHo 3a MAKUMU KpUMepiamu: 4acmoma OHO8AeHHs, M08a 8uUdaHHA, thmepdelic caiimy,
pybpukauis, memamuxka mamepiaaig, cmpykmypa nybaikayitt ma ixHi xcanpu. Y pesyabmami aHanisy
HCTHOUUX Mepexcesux HYypHanie 045 Yykpainok 6yao docaidxceHo, wo pedakyii npu cmeopeHHl KOHMeHmy
opieHmyombcs Ha nompebu ayoumopii ma menOeHyll, Akl naHyromb Yy cycninbemei. Konmenm makux
sudamsb yixasuil, neekuil, po38a*caNbHUL, KOPUCHULL, A€ MAKONC € HYPHAAU, SKI NOPYWYIOMb CKAAOHT ma
sacausl cycninbHo-noaimuyuHi memu. Ha cmopinkax sxciHouux scypHanie 8 iHmepHemi nybaikyroms 6a-
2amo HOBUH NPOo Xcumms 3ipok 13 woy6i3y, nopadu 3 002120y 3a cob010, HOBUHU 31 c8IMyY MoOuU, peyenmu,
acummesi icmopii mowjo.

Karouoai caoea: jcinoul sxcypHanu, mepedicest dcypHanu, inmeprem-3MI, npeca 045 H#CIHOK, HcYypHAAU
049 ykpaiox.

UKRAINIAN ONLINE MAGAZINES FOR WOMEN: TYPES, QUANTITY
AND THEIR FEATURES

In Ukraine, the women’s mass media market is saturated. Both foreign and Ukrainian publications are
available to Ukrainian women. There are traditional print magazines and their online counterparts, and
there are web-only women’s magazines that can only be read online. It is online women’s magazines that
are the object of our research.

During the research, we did not manage to find works that specifically related to the research of
Ukrainian online magazines, nor were we able to find any figures about their exact number, which are
updated and read by Ukrainian women. Therefore, during the research, it was necessary to first find out
the exact number of women’s online magazines and their names, to which modern classifications can be
classified, and what content they publish. This need was caused by the fact that for qualitative research
it is necessary to select Ukrainian women’s online magazines. The content of Ukrainian online women’s
magazines was also analyzed. As a result of the research there were singled out 54 online media for women,
which update their content at least once a month. These resources are called as internet magazines, online
magazines, women’s magazines. A content analysis of the media obtained as a result of the search was
carried out. The media obtained as a result of the search were analyzed according to the following criteria:
update frequency, publication language, site interface, rubric, topic of materials, structure of publications
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and their genres. As a result of the analysis of women’s online magazines for Ukrainian women, it was
found that the editors, when creating content, focus on the needs of the audience and the trends prevailing
in society. The content of such publications is interesting, light, entertaining, useful, but there are also
magazines that raise complex of important socio-political topics. The sites of women’s magazines publish
a lot of news about the lives of showbiz stars, advice on self-care, news from the world of fashion, recipes,
life stories, etc.

Keywords: women’s magazines, online magazines, online media, press for women, magazines for
Ukrainian women.

BCTyII. JKinoui mMeperkeBi KypHa/iK 6araTo POKiB KOPUCTYIOThHCS IOMYJISAPHICTIO Cepes
YKpaiHOK. BoHM MaioTh IikaBUM KiHOUMH KOHTEHT Ta JIOIIOMAaraimTh BECTH IOCIoJiap-
CTBO, BUXOBYBATH JIiTeH i OyyBaTH CiMEHI CTOCYHKH.

13 pO3BUTKOM iHTEpHETY TPAAMINHHI KiHOY )KypHaIM CTBOPIOBAJIN CBOi BEOCTOPIHKH Ta
ny6srikyBasin MaTepiasin. Ajie 3 aKTUBHUM PO3BUTKOM MeAiapuHKY y BeecBiTHilt maByTHHI
IIOYaIu 3’SIBJIATUCS JKiHOYI Mejlia, sIKi TaKOK HaszuBaIM cebe JKIHOUYMMU JKypHaAJIaMU, IPU
[[bOMY He Mal4H JIPYKOBaHUX aHaIOTriB. JKiHOUMI KypHaJI — 1€ He CTUIBKH IIPO KypHAaJI
AK [P0 JIPYKOBAaHUM MPOJAYKT, & IIPO KOHTEHT, AKUH BiH MicTUTh. TOMy 3 KOKHHM POKOM
3’SIBJISIIOTHCS BCE HOBI JKiHOUI MeperKeBi KypHaIM ¥ 3HUKAIOTH He HomysisipHi. OTOXK, 3KiHO-
YHH JKypHAJI — 1€ TIepioNYHE BUIAHHS, IKE OPIEHTOBaHE Ha JKiHOUY YUTAIIbKY ayJIUTOPIIO 1
BHCBIT/IEHHS JKIHOUHMX JKUTTEBUX IPAKTUK Ta TAKUX COIIAJIbBHUX POJIEH, IK MaTH, JIPYKIHA,
cecTpa, TOCIIO/IMHS, YCIIIIITHA IIPAIliBHUIIA, TO/IPYTa, KOXaHa, KOXaHKa, KPACyHs, CEKCyaJIbHA
maptHepka ToIo [2]. [lo KiHOUMX MepeskeBUX KypHaJiB (BUaHb OHJIANH) HaJeXaTh BU-
JIAHHA, [0 III0Th JIMIIE B Mepexi «[HTepHeT», He MAIOTh APYKOBAHUX aHAJIOTIB, 10 3aiiMa-
IOThCA MIITOTOBKOIO Ta PO3IOBCIOPKEHHAM iH(popMmariii, afjpecoBaHol KiHOUil ayauTOopii.

Mema pocipkeHHs — 3’ ACYyBaTH KUIbKICTh *KiHOUMX MepPeKeBUX JKYPHAITIB, AKi JOCTYIIHI
IU1S1 YKPATHOK, ZI0 IKUX BOHU BUJIIB HAJIEXKATh Ta IIPO IO HHUIIYTh. [locTaByieHa MeTa nepe-
06avae BUKOHAHHA TaKHUX 3a80aHb: 3’ICYBaTH, IO TaKe JKIHOYUU MeEpeKeBUH KypHaJI, BU-
3HAYUTH TOUHY KiJIbKICTh KIHOUHMX MEPEKEBUX KYPHAJIIB /IJIS1 YKPATHOK, SKi OHOBJIIOBAJTUCS
y 2022 p., KiacudiKyBaTH 1X Ta IpoaHasIi3yBaTH KOHTEHT. 06 €KMOoM JJOCII/IPKEHHS € YKpa-
THCBKI skiHOUI MepeskeBi sKypHau. [Ipedmem AOCTiIPKeHHS — HATTOBHEHHS YKPaiHCHKHUX JKi-
HOUHX MEPEKEBUX KYPHAIIIB.

Tema >xiHOUMX KYPHATIB IaBHO I[iKaBWJIa YKPAiHCHKUX JIOC/TITHUKIB, aji>Ke 1ed Memia-
MPOAYKT He BTpayae CBO€l momysapHocTi. [Tpy aHasmisi gociiKeHp KIHOYUX KypHAJIB 3i-
TKHYJIMCA 3 BEJIUKOIO KUIBKICTIO ITpalfb, AKY MOXKEMO CUCTEMATH3yBaTH HA /IBA HAIIPSAMH JI0-
crimkens. [lepiuii — icTopis yKpaiHChKUX KiHOUUX JKYPHAJIIB, Ae qocaiaauku (M. [TaBirox
[8], C. Kocts [3], H. Osifinuk [6] Ta iH.) aHa/Ti3yBaIi PO3BUTOK iCTOPil yKpaiHCHKUX KIHOUUX
JIDYKOBaHUX JKypPHAaJIIB. /JIpyruii — HaAIlOBHEHH: KIHOUMX JKYPHAJIIB, AKi TOCTIKyBaIH M.
Mawmwuu [5], K. JIeBuenko [4], H. Cunopenko [9; 10], I. [Issuenko [1] Ta iH. Takox mocaigHuku
aHaJi3yBaJsId MOIYJISIPHI CBITOBI KiHOYI KypHAaJIH, SKI YNTAIOTh YKPATHKHU. AJle IpU aHAJTi3i
my6urikariii mpo KiHoui MacMezia, 30KpeMa JKypHaJId, HaM He BAAJIO0CA 3HAUTH MaTepiaan
PO KiHOYi MepeXKeBi JKypHaIH 71 yKpaiHok. CaMe I1e CIIOHYKaJIo /10 OLIBII TJTH60KOTO 10-
otijpKeHHA 006paHoi TeMu. TakoXK OCIiPKeHHS BUMaraso copMyBaTH KOHKPETHUN CITUCOK
VKPalHCHKUX KIHOUNX MEPEKEBUX KyPHAJIB, aJ[?Ke /1A YKPAiHOK JIOCTYIIHI ¥ pocifichKi Me-
PEeKeBi KypHaJIH, KiHOUI IHTEPHET-TA3€TH, IHTEPHET-aHAJIOTH TPAAUIIMHUX JKIHOUUX JKYP-
HaJIiB Ta CAUTH PO Kpacy ¥ MOJy.

Hosu3Ha ocytiizKeHH TIOJIATa€e B TOMY, 11O BIIEpIIle HA3BAHO KUIBKICTh Ta HABE/IEHO Iie-
PeJIiK YKpalHChKHUX KIHOUHUX MEPEKEBUX JKYPHAJIIB, IKi OHOBJIIOBAJIUCA Y 2022 P.

Meroau npociaimxeHHs. Ilin yac fociiykeHHS BUKOPHCTOBYBJIM 3arajlbHOHAYKOBI
METOJIY aHaJI3y Ta y3araJibHeHHs. MeTo KOHTEHT-aHaJi3y JIONOMIr 3’sCyBaTh TEMAaTUKY
VKPalHCHKUX JKIHOUMX MEPEeKeBUX KYPHAJIIB, BU/IVIEHO IX *kaHpH Ta cuerudiky. [Ipu ana-
JTi3i my6JTikaIfifi TakoK BUKOPUCTOBYBAIM METO/I IIOPiBHAHHA. MeTo/T IpylyBaHHS 3aCTOCY-
BaJIU MiJ] 4ac pOopMyBaHHS CIIMCKY MepEKEBHUX KYPHAJIIB. A 32 JIOIIOMOTOI0 OIIKICOBOTO Me-
Tojy 6ys10 chOpMOBAHO pe3ysIbTATH JIOCTI/IPKeHHA. MeTo/10JI0TisA AOCTiKEHHS CKIa1aIach
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3 KijbKOX eTamiB. Ha mepiromy erari 3a JOIIOMOTOI0 METOZY HayKOBOTO IOIIyKy B Google
Scholar mu 3ailicHIIN OTVISI HAYKOBUX MyOJIiKaIliil 3a TEMaTUKOIO JKiHOYMX OHJIAHH-MeZia.
¥ pesysibTaTi BUSBWIIH, IO B YKPATHCHKOMY HAyKOBOMY JIUCKYPCi BiJICYTHI JIaHi II[0JT0 3arajib-
HOI KUIBKOCTI, Pi3HOBHU/IIB, HAMEHYBaHb YKPATHCHKHX I€H/IEPHO MapKOBAaHUX OHJIAHH-Me-
Jii. Toxx HACTYITHUM eTaroM OyB IOIIYK JKiHOYUX IHTEpHET-Me/ia 3a KII0YOBUMU CJIOBaMU
y Google. BukoprcToByBaIy TaKi KJIIOUOBI CJIOBA: «MeZia [ KiHOK», « KiHOY€e OHJIaiH-BHU-
JIAaHHS», «CAUT JIJIA KIHOK» Ta iH. TaKoXK /ISl OTpPUMAaHHSA MePeTiKiB HaiMeHyBaHb 3aCTOCY-
Basn iHdopMariito 3 JTiYMIBHUKIB i.ua, meta.ua ta bigmir.net. Ile pecypcu-TiumibHUKY, SKi
VKPAIHCBHKi CAlTH BCTAHOBJIIOIOTH JIJISI OTPUMAaHHSA BeOaHATITHYHUX TaHUX. MU 30cepenuin
yBary Ha oAz pyopuk «3MI», « Kinoui Bumanusa», «KiHodi caiiti». OTpuMaHi 1aHi 3 mo-
mykoBuka Google Ta 3 pecypciB-TiYHUIbHUKIB 1100 HaliMeHyBaHb »KiHOYMX OHJIAMH-Me-
Jlia MMOPiBHSJIM, 31CTABUJIA T CUCTEMATH3YBAJIM Y BUIJIAI Tabumi. Hactymaum eranom 6yB
KOHTEHT-aHAJII3 OTPUMAHUX y pe3yJbTaTi mouryky mefiid. KoHTeHT-aHaAI3 3/iCHEHNN 32
TAKUMHU KPUTEPISMH: YacTOTa OHOBJIEHHs, MOBa BHJIaHHs, iHTep(delic calTy, pyOpuKais,
TeMaTHKa MaTepiaiB, CTPYKTypa IyOJIiKaIil, kaHpU. 3aBeplIabHUM eTaroM 0yJsio y3a-
raJIbHEHHSI Pe3YJIbTaTiB AOCII/?KEHHS Ta HAITMCAHHS BUCHOBKIB.

PesyabpTraTH ¥ 06roBopeHHA. HanpukiHili 90-x — I0YaTKy 2000-X Pp. Y BCECBITHIH
Mepexi «[HTepHeT» moYaiv po3BUBATHCA MacMe/ia, a pa3oM 3 HUMU — i »kiHodi. /ITaHuX 1Ipo
eI YKpaiHChKi *KiHOUI MeperKeBi JKypHaJIH, siKi OyJId IOCTYIIHI JIUITIE OHJIANH, HEMAaE. Ajie
HUHI MAaEMO 3HAUYHY KUJIBKICTh TakKuX Mejia. /11 Toro 106 3’sACyBaTh, CKUIbKH KIHOUHX Me-
PEeXKeBUX JKypPHAJIIB € 3apa3, 3/[iINCHIOBAJIM TIOIIYK 3a KilbkoMa HanpsamaMmu. Haiinepie — y
MOIIYKOBUKY Google 1IyKaiu 3a KJIIUOBUMU CJI0BaMHU. Jajli BUKOPUCTOBYBAJIHU JIJIsI MOIILY-
Ky Taki pecypcw, sk i.ua, meta.ua Ta bigmir.net. Yci macmenia, siki 1i pecypcu BuzaBaiy,
MU JIETAJIPHO aHAJTI3yBaJId. AJ’Ke B I[bOMY CITUCKY TaKOK OyJIM pOCIHCHKIi *KiHOUI MeperKkeBi
JKypHaJIU, aHAJIOTH TPAJTUITINHUX *KIHOUHX JKYPHAJTIB, IHTEPHET-Ta3€eTH /1A KiHOK Ta CAauTH
PO Kpacy ¥ 3710poB’ss. TaKUM YHHOM, Y pe3yJIbTaTi MOIIyKy HaM BAAJIOCS 3HAUTH 54 JKiHO-
4i Macmeriia, sIKi OHOBJIIOBAINCA y 2022 P. 7 i3 HUX y 2023 . BiKe HE OHOBJIOIOThCA. 13 54
3HANIEHNX *KIHOUHNX Mezlia JIHIe 30 TO3UIIOHYIOTh cebe AK JKiHOui MepeskeBi KypHasIH. Ix
JleTaJIbHilIIe IPOAHATI3YEMO.

Tabnuys 1 - Cnucox 3HAI0eHUX HIHOUUX MEPEHEBUX HCYPHATIE

CIuCOK KiHOYHNX MepeKeBUX KyPHATIB
1. Ykpainku (https://ukrainky.com.ua/)
2. Viter (https://viter.com.ua/)
3. Hacrpoenue (www.nastroenie.com.ua)
4. Story (https://story.com.ua)
5. Kinouwnii csit (http://wworld.com.ua)
6. TenpitHa (https://www.tenditnajournal.com/)
7. Zerept.com (https://zerept.com)
8. LadyHealth (http://ladyhealth.com.ua/)
9. Kenckuii xypuan GLIANEC (http://glianec.com.ua)
10. Ownnatin-:kypHas TBit cBit https://www.tviysvit.com.ua/
11. Omnaiin sxypHan s *kinok (https://hqwalls.com.ua)
12. Wanna (https://wanna.com.ua/)
13. Kenckuii :xxypaana BLOGINI.me (https://blogini.me/)
14. Kinouwnii xxypaan WONA.com.ua (http://wona.com.ua/)
15. Hapuna (http://darina.kiev.ua/)
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16. Kinounii sxypaan Women2Women (https://w2w.com.ua/)

17. Kenckutii xxypran Stringi (https://strini.com.ua/)

18. [Tanuouka (http://pannogka.net/)

19. Kinouwnii xxypHan Beauty Women (https://bt-women.com.ua/)
20. Clutch.ua (https://clutch.net.ua/)

21. Kinounii sxkypuan TerraWoman.ua (http://www.terrawoman.ua/)
22, Beauty HUB (https://bhub.com.ua/)

23. Pogovorim? (https://pogovorim.club)

24. Pretty women life (https://www.pw-life.com/)

25. Yavahitna.com.ua (http://www.yavahitna.com.ua/)

26. Tisuens (http://www.glianec.com)

27. Promum (https://promum.com.ua/o-proekte/)

28. Good House (http://goodhouse.com.ua/)

20. Lemonade (https://lemonade.style/)

30. Divoche.Media (https://divoche.media/)

IIi >xypHasu cebe HA3UBAIOTHh AK iHTEPHET-’KYPHAIU, OHJIAMH-KYPHAJIH, KIHOUI Kyp-
Ha. BoHU € pi3HMMU 3a KOHTEHTOM Ta AuzaiiHoM. OcobJuBicTh i BiAMIHHICTD JKiHOUMX
MepeXKEBUX JKYPHAJIIB BiJl TPAAULIIMHUX IIOJIATAE B TOMY, 1110 BOHU OHOBJIIOIOThCA KiJIbKa pa-
3iB Ha JIeHb, PO3MIp iX myOJTiKaIii 371e61IbIIOTO HEBETUKUH — 1000—2000 CUMBOJIIB, PiZIKO
3’IBJIAIOTHCA MaTepiaiu 10 3000 cuMBoJiB. [Iy6sikarii MicTATh KiJbKa CBIT/IMH, a TaKOXK
Bizieo. IIJomo MOBU BUJJaHHSA, TO € YACTHHA, AKA BUXOJUTh BUHATKOBO YKPAaiHCHKOIO MOBO
(«Yxpaiuku», «KiHouuti cBiT», «TBill cBiT» Ta iH.), YaCTUHA — JIMIIIE POCIHCHKOI0 MOBOIO
(«LadyHealth», «Stringi» Ta iH.), a € ABOMOBHI (YKpaiHCBHKOIO i pociiicbkoi0). Tpu kypHa-
JIX 3 IOTO CIIUCKY II€PECTAIN OHOBJIIOBATHCA y 2022 p., a came: «TeHziTHa», « Wanna» ta
«Zerept.com».

[ITogo KOHTEHTY, TO BiH PI3HOMAHITHHUH Ta I[ikaBUH. MepexXeBUM KiHOUNM KypHaIaM
IpUTaMaHHI TaKi )k 03HAKH, fK 1 TPaAUIIITHUM, a caMe:

PisnomemamuuHuil koHmenm ma posmaimmas pybpux (Big HOBUHOK MOJH, IUTITOK
31 CBITCHKOTO JKUTTA JI0 IIOPaJ Ha YOJIOBIUY TEMATHUKY, KYJIIHAPDHUX PEIENTiB, KDOCBOP/IiB
ToI10). KOHTEHT KiHOUMX MepeKeBUX JKYPHAJIIB JIETKUH, BUKJIAJ, MaTepialy AOCTYIIHUMH,
YUTAIOYM MOKHA PO3CJIA0UTHCA, BiZIIOYUTH Bif Oy/leHHUX MpoOJieM, IOMPIATH PO iHIne
JKUTTA Ta MalOyTHE.

TI'yuni ma ceHcayiiiHi 3a20208KU, AKi CIIOHYKAIOTh IPOYUTATH IMyOsTiKkarii. Tpamisernces,
10 TaKi 3aTOJIOBKH He 3aB)KIH BiIMOBiZAal0Th 3MiCTy OIy0/IiIKOBAHOTO MaTepiay.

Ackpasuil ma npusabausuil dusaiii. Benvki, sickpaBi Ta sIKiCHI CBITJIMHU JIOTIOBHIOIOTh
KOHTEHT [11].

Ha cropiHkax »KiHOYHX JKypHaJIiB B iHTE€pHETI IMyOJIiKyIOTh 6araTo HOBUH PO JKUTTS 3i-
POk i3 110y6i3y, mopaiu AOTJIAAY 3a COO0I0, HOBUHH 3i CBITY MO/IH, PELIENTH, JKUTTEBI icTopil
TOIIO. I3 moyaTKkOM IMOBHOMACINTAGHOI BiifHU He BCi MacMe/ia 3 IIbOTo CIIMCKY 3MIiHUJIN CBil
KOHTEHT YU IIOYaJId MMHCATU PO BilfHy. BilicbkkoBa TeMaTuKa 3’sIBUJIACA JIMIIIE HA CTOPiHKAX
TaKUX MacMefia, AK: «Ykpainku», «Clutch.ua», «Lemonade», «Promum», «KiHounii cBiT»,
«Banna», «BoHa», «IlanHOuka», «Beauty HUB», «J1anHe1s», « Divoche.Media».

€ Taki MepeskeBi JKypHaIH, AKi My6IiKyI0Th CEpHO3HUM Ta Mi3HABAJIBHUI KOHTEHT 1 pO3-
paxoBaHi Ha ayZUTOPilo KIHOK /10 50 POKiB (HapuKIaa, «YKpaiHKuU»), a € Ti, AKi myOstiKy-
IOTb JIETKUHM KOHTEHT, AKWH OLIbllle MPU3HAYEHUH /1A [iBUAT Ta JKiHOK BiKOM JI0 25 POKIB
(«I'nsauenpb»). JKiHOUi MepeskeBi )KypHa/IM Pi3HOMaHITHI 32 HAIIOBHEHHAM Ta AU3aHHOM, ce-
Pen HUX € *KIHOYMH »KypHaJI HOBUH Y cBiTi Mogu U cTwno «Glanec» (KuiB), oHyIaliH-KypHAaIT
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PO BCe, IO I[iKaBUTh 3BUYAWHUX, a HE BUTQIAHUX IVIAHIIEM YKPAIHOK, — «YKpAiHKU», iH-
TEPHET->KyPHAJIH, sIKi CTBOPEHi OyTH IMMOMIYHUKAaMH, KOHCYJIbTAHTAMH U MOPAITHUKAMH JIJIA
KOKHOI kiHKH, — «KiHoumii cBiT», «KiHounii »)kypHan Beauty Women» Ta iH.

SXIIO TOBOPUTH MPO BUIU JKIHOUUX MEPEKEBUX JKYPHAIIB, TO BOHU HiAXOMATD IIiJT yKe
cTBOpPeHi Kiacudikamii TpaguIiiHUX KIHOUMX >KypHatIiB. Hampuknaz, pocmigauns H.
OsiiHuK [6] BUIJISAE YOTHPU HATIPSAMHU BU/IAaHDb CYyJacHOI KiHOYOI IIpecH, a caMe: eJIiTapHi,
MAacoOBO MOIYJISPHI, XyZ0KHbO-TBOPYI 1 iytoBi. Cepen 3HAHIEHUX HAMU KiIHOUNX MepeKe-
BUX )KYPHAQJTIB TAKOK € BUZIAHHSA, SIKiI HAIEXKATh JI0 1€l Kracudikarii.

¥ crarti O. Opiuk [7] momaeThess HU3Ka Kiacudikarin skiHounx KypHaiB. [lepia kia-
cugikaris 3a MpeIMETHO-TEMATUYHOKO CIEIiATi3aIlE0, AKa MiXOAUTD 1 7T AOCIiPKEHUX
HaMH KypHAaJTiB:

- coIfiayIbHi;

- IPOCBITHI Ta OCBiTHI;

- iHpopMaTiiHO-TTi3HABAJIbHI;

- mpobIeMHO-1H(pOpMAaITiliHi;

- pO3BaKaJIbHi;

- IPUKJIaHI, TpaKTUYHI (;KypHaI! MO/, KyJIiHapii TOIIO);

- pexyiaMHo-iHdopMariiHi [7].

OTKe, ITiJT 9ac aHATi3Y KIHOUHMX MEPEKEBUX KYPHAJIIB JIJIS YKPAiHOK 6a4nMO, 0 peaK-
IIii TpX CTBOPEHHI KOHTEHTY OPIEHTYIOThCA HA MTOTPEeOU ayIUTOPii Ta TEHAEHIII], SIKi TaHYIOTh
y cycisbeTBi. KOHTEHT Takux BUJAHb [IKABUH, JIETKUH, pO3BaXKaTbHIIN, KOPUCHUH, aJie Ta-
KO € ’KYPHAaJIH, SIKi HOPYIIYIOTh CKJIA/THI T BAXKJIUBI CyCHIIbHO-TIOITHYHI Temu. [Ipencras-
JIeHi Y1 MaTepiayy, AKi JOMOMaraTh OTPHUMATH IEBHI HABUYKH, 3HAHHSA, 1[0 IOTIOMOKYTh Y
MOBCAK/IEHHI, CTOCYHKaxX 9u poborTi. [TopymyeTbesa pisHOMaHITHA TeMaTHUKa — Bij MOIH Ta
KpacH JI0 IopaJ1 o JIOTJIAAY 3a JUTHHOK YU obJamTyBaHHi foMy. [Ipeacrasinenuii i po3Ba-
JKaJIbHUH KOHTEHT — TOPOCKOIIH, Pi3HI TeCTH, po3BakasbHi icropii. Illomo *kaHpiB, TO BOHU
TaKOXK Pi3Hi — iHQopMatiiHi (3aMiTKH, IHTEPB'I0, PEIIOPTaXKi), AaHATITHYHI (CTATTi, OTJIAJIN)
Ta XyI0KHbO-ITy O TinuCTHYHI (HapycH, 3apHCOBKH).

ITiy gac mociKeHHSA MU TIOMITHJIH, IO HE BCI KiHOYi Me/Tia B iIHTEPHETI OTHAKOBO OHOB-
JIIOIOTH (TIepioANYHO IMyOIiKyI0OTh) KOHTEHT. PeiiTiHroBi («YKpainku», « Hacrpoerue», «Ko-
JIiKaHKa» ) OHOBJIIOIOTH CTOPIHKY KUJIbKA Pas3iB Ha JIeHb, € TaKI, 10 pOOJIATH 1€ KOKHOTO JTHS
(«Pannochka.net»), pas Ha TuxkaeHb («GLIANEC», «/lapuna», «Beauty Women», «Is-
Hellb») ab0 TO/Ti, KOJIM € TOTOBHI KOHTEHT («Wanna»), a TaKoK pa3 Ha Micsaub («TeHTiTHA» ).

BHUCHOBKH Ta ePCHEKTUBH TOCTiA:KeHHA. JKiHoui MepeKeBi KypHaIM 3aiiMa0Th
BaroMy 4acTHHY Ha MeJiapuHKY B YKpaiHi. ¥ 2022 p. OHOBJIIOBAJIOCS 30 YKPAiHCHKHX Ki-
HOYHX MepeKeBUX KypHasiB. Taki BUZJaHHA € PI3BHUMH 32 KOHTEHTOM — BiJl BAYKJIUBHUX CyC-
MUTbHO-TIOJIITHYHUX TEM JI0 HOBHUH 31 CBITY MOJIH Ta KpacH, YaCTOTOX0 HAIIOBHEHHA Ta JU3aH-
HOM, a TAaKOK PO3PAaXOBaHi Ha Pi3HY BIKOBY KaTeropiro, CoIliaJibHe CTAHOBHIIIE U BIIOT00aHHSA
yKpaiHoK. OHOBJTIOIOTHCS KiIHOUI MepeKeBi )KypHAIU TaKOK IM0-PI3HOMY: Bij] KUTbKOX pasiB
Ha JIeHb JI0 OJTHOTO pasdy Ha MicsAib. YKaHpoBa najiTpa B MEPEKEBUX JKIHOUUX JKYPHAJIIB €
PI3HOMaHITHOIO.

PesysibTaTy MpeicTaBIeHOTO TOCIi/IXKEHH J]a/TyTh HOBUH MOIIITOBX /IJISI aHAJII3Y KOHTEH-
Ty YKpPaiHChKHX MEPEKEBUX JKIHOUUX *KypHaIiB. Ternep JOCTiTHUKN MaTUMYTh KOHKPETHUI
CITMCOK JKiHOYUX JKYPHAJTiB, ITPEJICTABJIEHUX B iHTEPHETI, Ta 3MOKYTh 00MpaTu MacMe iia A1
BJIACHOTIO JOCII/IKEHHS.
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Introduction. With the development of the Internet, traditional women’s magazines created
their own web pages and published materials. A women’s magazine is not so much about the
magazine as a printed product, but about the content it contains. Therefore, new women’s online
magazines appear every year and less popular ones disappear. Women’s online magazines (online
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publications) include publications that operate only on the Internet and do not have printed
counterparts, which are engaged in the preparation and distribution of information addressed to
a female audience.

Relevance of the study. During the research, we did not manage to find works that
specifically related to the research of Ukrainian online magazines, nor were we able to find any
figures about their exact number, which are updated and read by Ukrainian women. Therefore,
the topic is relevant.

Methodology. During the research, general scientific methods of analysis and generalization
were used. The method of content analysis helped to clarify the topics of Ukrainian women’s
online magazines, their genres and specifics were highlighted. The comparison method was also
used in the analysis of publications. The grouping method was applied when forming a list of
network logs. And with the help of the descriptive method, the research results were formed.

Results. During the research, 30 Ukrainian women’s online magazines were found. These
magazines are named as online magazines or women’s magazines. They are different in content
and design. The peculiarity and difference of women’s online magazines from traditional ones
is that they are updated several times a day, the size of their publications is usually small, 1000-
2000 characters, materials up to 3000 thousand characters appear rarely. Publications of online
magazines contain several pictures, as well as videos. Regarding the language of the publication,
there is a part that is published exclusively in Ukrainian (“Ukrainky”, “Women’s World”, “Your
World” and others), and a part only in Russian (“LadyHealth”, “Stringi” and others), and there are
bilingual ones (in Ukrainian and Russian). Three magazines on this list stopped being updated in
2022, namely Fragile, Wanna, and Zerept.com.

Conclusions. Women'’s online magazines occupy a significant part of the media market in
Ukraine. In 2022, 30 Ukrainian online magazines for women were updated. Such editions are
different in content, frequency and design, and are also directed for different age categories of
Ukrainian women and their social status and preferences. The content varies accordingly: from
important socio-political topics to news from the world of fashion and beauty. They are also
updated differently: from several times a day to once a month. The genre palette of online women’s
magazines is also diverse.

Keywords: women’s magazines, online magazines, online media, press for women,
magazines for Ukrainian women.
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